Creating a job the key for the future, experts say 
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Creating a job instead of taking a job is going to be a key to success in the next millennium, a group of entrepreneurs agreed yesterday.

In the first seminar held by the Vanderbilt Center for Entrepreneurship Education, about 80 small business owners, corporate executives and university officials discussed the future of small businesses and how they were best situated to thrive in the coming years.

Participants at the invitation-only seminar agreed that successful companies of the future will emphasize the individuality of their employees as well as increasingly team up with other small companies, larger companies and schools.

That's precisely where small companies hold an advantage, said Wilburn Clouse, Vanderbilt associate professor of education, who founded the center two
years ago with a $25,000 grant from the Coleman Foundation of Chicago.

"We are preparing people to think about change and chaos in the third millennium," Clouse said at the close of yesterday's seminar. "The creativity and ideas are
out there. I wasn't able to pull them out like I thought I would, but I'm coming back."

A second "think tank" seminar is in the works for the spring, and plans are to form an advisory board to the center in January, with members culled from yesterday's attendees.

"We want these conferences to be a connection between the corporate world and entrepreneurs," said Warren Johnson, a Nashville entrepreneur.

Yesterday's seminar covered entrepreneurial opportunities created by the Year 2000 bug, in the biomedical field, and in the music and entertainment industry.

The center plans to develop virtual entrepreneurship programs for other universities and community colleges to access through the Internet, as well as establish an entrepreneur-in-resident program and foster entrepreneur mentor programs for schools, down to the elementary school level.
